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GET YOUR EMAILS ON BRAND

START WITH YOUR COLORS

Take a look at your brand colors and record the hex codes below

ASSIGN YOUR COLORS TO THE RELEVANT PARTS OF YOUR CONTENT

What color will you use for your links? What color will your H1 tags be? H2?

WHAT ARE YOUR BRAND’S FONTS?

What do you have in your logo? What about your heading fonts? You may not be
able to use these directly in your emails, but you need to know them for when you
create any graphics that you place to use in your emails.

SO NOW LET’S FOCUS ON THE OTHER ASPECTS!

Are your emails set up to come from your name or brand name?
Have you written your email in your natural voice?
Is your content relevant to your overall goal for your brand?

LAST BUT NOT LEAST, GET YOURSELF ORGANIZED!

Create a template for your graphics. Include it and your logo in one folder that you
can quickly pull from when you’re working on writing the content for your emails.
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7 WAYS TO GROW YOUR EMAIL LIST

1 | FREE OPT-IN INCENTIVE

While it’s great to start collecting addresses, sometimes it’s hard to get people interested
in getting emails from you if they aren’t sure what they’d be getting from you exactly. A
great way to preview what they’ll get as well as convey your expertise within your niche is
to create a free opt in incentive that people receive automatically after signing up for your
list. This could be a round up of the tools and resources you use to run your blog or
business, your most popular posts, a mini guide to something, or a set of worksheets.
........................................................................................................................................................................................................................................

2 | CREATE A LANDING PAGE PRE-LAUNCHES

Regardless of whether you’re launching your new branding, a new website, product, or
service while you’re building excitement for your launch, create a landing page to collect
email addresses. When launching a new product or service, you absolutely have to be
collecting emails for people who are interested in purchasing your new product or working
with you. Regardless of what you’re launching, having a list to collect emails is a great way
to find your creative tribe and start building your own community.
........................................................................................................................................................................................................................................

3 | GUEST BLOG POSTS - BY YOU

Guest blogging is a great way to network with people inside your niche as well as fill holes
in your content by people outside of your niche as well. While it can be really beneficial to
have people write on your blog (great thing for when you go on vacation), writing posts for
others’ blogs is a really great way to gain people on your email list that might have never
even heard of you otherwise. When working on your guest post, make sure the content is
valuable and actually helpful for the audience of the blog you’re writing on.
........................................................................................................................................................................................................................................

4 | CONTENT UPGRADES

Content upgrades are the new thing in the blogosphere, and it’s because they’re a great
way to grow your list. Not sure where to start? Upgrade your blog posts and turn them into
worksheets or easy to digest PDFs for your readers. Set them up on your site so that the
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7 WAYS TO GROW YOUR EMAIL LIST

person has to subscribe to receive the file(s). Although some people recommend that this
is done for every single blog post you put online, it’ll be much more effective if you do
these once or twice a month and make sure the upgrades are truly valuable.
........................................................................................................................................................................................................................................

5 | CO-HOST A WEBINAR

If you haven’t noticed, webinars are just as big as content upgrades are right now! While
it’s a great way to grow your list, it’s not for the faint at heart. You want to make sure that
you can truly provide valuable content to those who sign up and that you can do it live.
Since it can be overwhelming to run a webinar, instead of trying to do it on your own, grab
your best blogger pal and run your first couple with a partner! Even better? Offer a bundle
package on your products or services to increase sales!
........................................................................................................................................................................................................................................

6 | TRY THE DREADED POP UP

Okay, before you send me a hate email about how terrible of an idea this is, just give me a
second! The pop up is a widely controversial topic online. Most people hate it, but even I
have to admit that I’ve seen a fair amount of growth from mine. You can go for the
traditional pop up or opt for the one that appears upon scrolling on your site. Whatever
you do, make sure it doesn’t appear right away and that it won’t appear to your visitors
every single time they come to your site.
........................................................................................................................................................................................................................................

7 | HOST A GIVEAWAY

Giveaways are incredibly popular, but if you go this route to grow your list - be careful!
Don’t do them too often, give away products or services that can really benefit your
audience, and don’t expect everyone to stick around once the giveaway is over. Most
people will do whatever they can to get what you’re giving away, but if they don’t really
care about what you have to say they’re going to unsubscribe the second it’s over. Make
sure you’re sending truly valuable content to encourage your new subscribers to stick
around!
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READY TO GROW YOUR LIST AND MAKE AN IMPACT AUTHENTICALLY?
........................................................................................................................................................................................................................................

Hi, I’m Kory!
Want to learn how to build and grow your email
list from someone who has doubled her list in 5
months without using sketchy tactics like giveaways?
I’m Kory, and over the past 2 years I’ve built a
community of women I connect with each week and
who support me along my journey.
Kickstart Your List is a 6-week email course with the
exact steps to help you setup your list, create content
that your subscribers will rave about, grow your list authentically, and maintain it.
In this program, I’m walking you step by step through the process I’ve used to build
and grow my list over the past two years.
You’re guaranteed to learn everything from setting up your email list, create your
own opt-in incentives (aka ethical bribes) that reach your audience, and develop a
content strategy that will keep your subscribers opening and engaging with your
campaigns.
This really is the most comprehensive, resource-packed course on the subject.
Convey your expertise and build a community that not only cares what you have to
say, but also supports your business endeavors along the way.
Cultivate your own community and enjoy it along the way.

LEARN HOW AT KICKSTARTYOURLIST.COM
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